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BIJORHCA PARIS, JANUARY 2019:
BRINGING THE INDUSTRY TOGETHER
The jewellery show, held from Friday 18 to Monday
21 January at Paris Expo Porte de Versailles,
brought together professionals from across the
industry including 300 exhibitors and brands:
• Fine and fashion jewellery
• Watch brands
• Technical industries and skilled artisans and
designers
• Supplies and raw materials
• Finishings, accessories and packaging
This edition of the show focussed on fine jewellery,
at the request of brands and visitors alike. For the
first time in a January edition, Bijorhca Paris
therefore put the spotlight on the timepiece,
fashion jewellery and gold & silver sector with:

A p r o g r a m m e o f w o r k s h o p s a n d t o p i c s specially designed for professionals in the
timepiece, fashion jewellery and gold & silver sector: gemmology, synthetic diamonds, recycled
gold.
T h e S c h o o l s a n d T r a i n i n g V i l l a g e : 4 institutions demonstrated their expertise: the
Académie des Métiers d’Art (academy of crafts), the Union de la Bijouterie Horlogerie
(professional watchmakers’ and jewellers’ union), the French National Institute of Gemmology
and École Boulle (the fine arts and crafts college).
The B i j o r h c a J e w e l l e r y A w a r d s contest, rewarding innovative and creative design, so
promoting the profession of artisan jeweller.
More Than Materials: the textile showcase directed by Francis Van de Walle and his guests:
jewellery designer Helène Courtaigne Delalande and visual artist Béatrice Lissague.
The retrospective by jeweller and goldsmith Jean Boggio, who was celebrating 30 years of
design.
To keep pace with the fashion calendar, the Fashion Trends area, designed by Elizabeth Leriche,
Artistic Director at Bijorhca Paris, presented the trends for Autumn-Winter 2019/20 in a showcase
setting for fine and fashion jewellery. This allowed retailers to plan out their next purchases.
Alongside the Fashion Trends area, Bijorhca Paris also shone the spotlight on several emerging trends:
Upcycling: including Reshaped by Thomas Ayers (in the Premium area), Tabito Jewelry,
Victorian Rehab and Made in My (on the Chall’angel platform)
Ethical jewellery: including Nodova, Ecos and Natura Accessories (in the Premium area)

Ethical jewellery: including Nodova, Ecos and Natura Accessories (in the Premium area)

KEY FIGURES AND HIGHLIGHTS
Almost 300 exhibitors, including 70 new brands
56% international | 25 nationalities
Almost 12,000 visitors
27% international | 111 nationalities
Fashion Trends | 4 key trends for AW 19/20
18 workshops
Presentation of the 3 Chall’angel winners
The Bijorhca Jewellery Awards contest
1 activities area: More than Materials, Jean Boggio, Moulaye Niang

STABLE NUMBERS DESPITE AN UNSTABLE CLIMATE

Despite today’s challenging socio-economic
climate, Bijorhca Paris drew in almost 12,000
visitors, 2 7 % o f w h o m i n t e r n a t i o n a l, led by
Belgium, Spain and Italy. The show was very wellattended by retailers from the timepiece, fashion
jewellery and gold & silver sector. It also attracted
qualified French and international visitors, who
seized the opportunity to generate new business
and forge partnerships. All in a relaxed and
friendly ambience, especially at the evening
networking event on the Sunday during which the
winner of the Bijorhca Jewellery Awards contest
was announced: “L’Eclat d’Eau” by Camille
Diogo.

NEXT EDITION OF BIJORHCA:
SEPTEMBER 2019

“ T h i s , t h e 1 4 7th e d i t i o n o f B i j o r h c a P a r i s
successfully brought together the key players from
the jewellery industry and all its many sectors
under the same roof. We all need to move forward
together, in one direction, to enhance the products
and services we offer and to attract more
international visitors.
We’re already organising the September edition of
the show, with ambitious plans to position Bijorhca
even more visibly on the French market, but above
all abroad. As Paris is the capital for fashion and
luxury goods, it is totally right that Bijorhca Paris
should be known as the must-attend show for the
sector.”
Marine Devos, Bijorhca Paris Director

About REED EXPOSITIONS www.reedexpo.fr
Present in 18 industry sectors, with 45 leading shows – including Batimat, EquipHotel, IFTMTop Résa, Expoprotection, Pollutec,
Midest, SITL, Maison & Objet*, Fiac and Paris Photo – and 44 websites, Reed Expositions delivers contacts, content and
communities with the power to transform our customers’ business. Over 20,400 companies and 1.15 million buyers, from France
and abroad, are customers of our events.
Reed Expositions is part of the Reed Exhibitions Group, the world’s leading event organiser and the French market leader with
more than 60 events and 2 subsidiaries, Reed Expositions France and Reed Midem.
* organised by SAFI, a subsidiary of Reed Expositions and Ateliers d’Art de France.
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